


BRAND VALUES

o FUN

o FRESH

o CONVERSATIONAL

o HELPFUL

o LIGHT

o PLAYFUL

o STRAIGHT T0 THE
POINT

TESTIMONIAL

OMG! That looks awazing! | love hour
you've represeuted & iu a pictorial forwat
00 [ cau $ee i tu action i the docuwent
Hat ['w actually going fo 62 using.
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WAYS | cCAN HELP BOoOsT

YOUR BOTTOM LINE







WEBSITE GRAPHICS

WAYS | CAN HELP. YOU CATAPULT YOUR BUSINESS

Website critiques

I perfect for If you're suffering with word-blur and qulte simply want
fresh and knowledgeable eyes on your site, Someone fo tell you
what's working, what's not and how to get more of what you

want from [t. Thie Is a great starting polnt for you.

Web copy
ﬁ All things web page based. Think, homepages abouts, service
descriptions, product descriptions and so on. Never underestimate

the power of words for your business.

Emails
Does what It says on the fin. Get all of your emalls professlonoily ‘%

crafted for all your emall morkeﬂng needs: one offs funnels
Casestudies

subscriber community bullder...the list goes on.
If you're not sure what these are or how they can help your
business then | predict you need them In your lifel Be sure to find
out more so you can begin to benefit too.

Sales pages

Also known as, THE BIG ONES. Short or longer form, these pack
a punch. Get ready for words to work hard for you so you can
engage your target audience and convert.

Social media posts
I'm pretty sure you don’t need me to explain this any further...but
If you're fed up of writing your posts, I'll fake that sfress from you.

Social media paid ads

Agaln, I'm not going to teach granny fo suck eggs here...but,
you don’t need to use your precious fime for these - I'll write
them for you.




 GET IN TOUCH TODAY

Iouisech):y@gmaiI.com
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